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AA Business Services launches its latest Yellow Paper -

Our Driving Future: Making Human Factors More Predictable

In the UK, a person is killed or seriously injured on the roads every 16 minutes, with a
third of these incidents involving someone driving for work. To help businesses make
journeys safer for their employees and the wider public, AA Business Services has
launched its latest Yellow Paper, Our Driving Future: Making Human Factors More
Predictable, exploring the critical role human behaviour has to play in ensuring driving

safety, both now and in the future. The report offers:

e Insightful analysis looking at managing workplace driving risks in a fast-
changing world

e Alook at the role that confidence, wellbeing, technology, training and education
have to play as the driving experience evolves at its fastest ever rate

e Actionable recommendations — a guide to what businesses can do to make

human behaviour safer and more predictable

Human error is a factor in approximately 95% of all road incidents. According to the
World Health Organisation (WHO), road traffic incidents claim approximately 1.19
million lives annually and are projected to become the seventh leading cause of death
by 2030.

“The AA represents more than 14 million members in the UK, including those who use
their vehicles to get to and from work,” said James Starling, director, AA Business
Services. “We’re very quick to enthuse about the future of driving when it comes to the
deployment of new technologies, but we can’t afford to forget in the meantime the one
critical factor that has the greatest impact on the safety of our roads — the human

element. Nor should we discount the role this has to play in the future of driving.”



Starling believes a combined approach of technology, training, education and
supporting driver wellbeing is essential to ensuring future road safety. “Humans are
complex, with a diverse and shifting range of needs that impact our driving behaviour.
As we enter this incredibly exciting period of change, we believe a combined approach

that takes all these needs into account is essential to road safety as we move forward.”

The yellow paper follows the release of The AA’s motoring manifesto, ‘Creating
Confidence for Drivers’ — a summary of the needs and perspectives of the UK’s
driving community and the moves motorists most want to see brought about in the
months ahead. These include reducing road deaths via clearer targets and increased

policing.

Click HERE to download a free copy of the Yellow Paper Our Driving Future: Making
Human Factors More Predictable.

To download a copy of the manifesto visit: https://www.theaa.com/about-

us/newsroom/aa-motoring-manifesto-2024.

For information on AA Business Services, please visit: https://bit.ly/3fXnVku. To find

out more about Drivetech, visit www.drivetech.co.uk.
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For media enquiries, please contact theaa@provapr.co.uk at Prova Public Relations
on 01926 776900.


https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.drivetech.co.uk%2Fglobal-business-fleet-solutions%2Fwp-content%2Fuploads%2F2024%2F06%2FOur-Driving-Future-Making-human-factors-more-predictable.pdf&data=05%7C02%7Cnataliag%40provapr.co.uk%7C345d29ed1b3040da941108dc8af60cfd%7Cbb1fd289c7d345cd9c5390bd175d5a69%7C1%7C0%7C638538036583785238%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=KDmdgT8ZfcprLE3sXJGYlBvFas61yjHHBXdCcS6UDkQ%3D&reserved=0
https://www.theaa.com/about-us/newsroom/aa-motoring-manifesto-2024
https://www.theaa.com/about-us/newsroom/aa-motoring-manifesto-2024
https://bit.ly/3fXnVku
http://www.drivetech.co.uk/

